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The 10-Years anniversary marks a major milestone in Wine in Moderation’s journey for a sustainable

culture of wine. Founded on the value of accountability, we thrive to report and presentin a comprehensive

and accessible manner the programme’s actions and activities aiming to show tangible results. This

report is therefore designed to show and celebrate our achievements giving you a better understanding
of our adventure of the last 10 years.
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Wine in Moderation - Art de Vivre @Wine in Moderation (WiM)
Money Investment Budget breakdown www.wineinmoderation.com Association
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KEY PERFORMANCE INDICATORS 2008-2018
Wine in Moderation Reach

Il National Wine
in Moderation programmes

1 international coordinator (WiM Association); 17 national programmes in Europe and South America
and activities in more than 26 countries worldwide.
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The timeline

e AMBASSADOR COMPANIES

e EUROPEAN WINE ASSOCIATIONS

e ASSOCIATED PARTNERS

2008 2011 2012 2013 2014 2015 2016 2017 2018 2019
) ) ) ) ) ) ) O ) )
Launch of Wine in Moderation Creation of the WiM Association ¢ HOTREC » Wine & Spirt Education Trust * Vinexpo

o CEEV e European Network o Institute of Masters of Wine (WSET) o FIVS

e CEVI of Wine Cities (RECEVIN)

e Copa & Cogeca

e Moét Hennessy

e Pernod Ricard

e Sogrape Vinhos

e FEVE - Friends of Glass

o FIVIN and Mediterranean Diet Foundation

o International Federation of Wine Brotherhoods

© The International Federation of Wine and Spirit
Journalist and Writers

e The University of Reims’ Wine
& Law Program



